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OVERVIEW   

As an industry, health care has dodged any meaningful sense of price transparency for decades. Increasing 

demands from the federal government, media reports of ‘surprise billing’, and provider reluctance to deal with 

the time, effort and red tape required to be more price transparent have only fanned the flames. The core idea 

that health care providers should be up-front about their prices is a bold and complex issue weaved by many 

different stakeholders into the seemingly unsolvable puzzle it is today.  

One voice is overlooked: the health care consumer. Long before they put on a gown, and long after they leave, 

the health care consumer is deeply concerned with understanding the prices they will pay – and how the 

payment process will play out. We will put ourselves into the shoes of health care consumers to best understand 

the call to share pricing. We will also discuss the specific role of hospitals and health systems. In the end we'll 

seek clarity on the issue and where we should go from here to meet consumers in the middle. 

LEARNING OBJECTIVES 

• Identify the role of price transparency in the larger ecosystem of health care decision-making and 

delivery. 

• Re-define the consumer journey of care through the lens of pricing and payment, with emphasis on pre- 

and post-experience moments. 

• Share emerging ideas and practices for hospitals and health systems to seize price transparency as a 
market opportunity. 

• Assess the future power of price transparency as a potential relationship builder with consumers and 

patients. 
 

WHO SHOULD ATTEND  

OHA members in the areas of finance, legal, compliance, revenue cycle, and C-suite teams.  

 

 

 



 

 

PRESENTER 

Ryan Donohue is a thought leader in the realm of health care consumerism. His mission   

is to inspire and persuade hospital and health system leaders to embrace and engage the 

health care consumer. Over the past decade, Ryan has conducted extensive research on 

the effects of consumerism on the US health care industry. He is currently the corporate 

director of program development with National Research Corporation, the largest 

surveyor of health care consumers in the US. Through his research and subsequent 

findings, Ryan has authored several publications on the topics of health care  

consumerism, brand strategy and effective marketing tactics including his most recent  

work: “Considering the Customer: Understanding & Influencing Healthcare’s Newest 

Change Agent” published by The Governance Institute. 
 

 

REGISTRATION FEES  

There is no cost to OHA members for this webinar series, due to the generous support of OHA corporate 

partners. 

 

REGISTRATION  

All attendees must register online. Go to our events page at www.ohiohospitals.org/events to register. You will 

receive ZOOM connection instructions 1-2 days prior to the webinar.  For registration questions, please contact 

Sherri Cohen at sherri.cohen@ohiohospitals.org, or 614-221-7614. 

 

CONTINUING EDUCATION CREDITS 

OHA has applied for Executive (ACHE-Qualified) credits, CLE credits and CPE credits. 

Thank you to our corporate sponsors. These sponsors have not influenced the planning nor will interfere with 

the presentation of these continuing education activities. 

 

QUESTIONS? 

Please contact Casey Strader at casey.strader@ohiohospitals.org.      
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